Study Material for 1% Semester SEC
Tourism and Entrepreneurship

Different Concepts of Tourism and Travel Management
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Nature Tourism (33T 7XB)
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Eco-Tourism and Sustainable Tourism

<+ Ecotourism: According to the Intemnational Ecotourism Society, ecotourism is defined
as “responsible travel to natural areas that conserves the environment, sustains the well-
being of local people, and involves interpretation and education™

<+ Sustainable Tourism: If we evaluate the concept of sustainable tourism, this form of
tourism takes into consideration of its cument and futwre economic, social and
environmental impacts, and making the use of all these resources to just an extent that the

future generations too can use the same resources with the same experience.

Conzervaton of NaturalEnvironmetal Eesources

Habatat ‘Ecosystem Conzerviion and Biodiversity

Conservation

Education and Awareness

Need for Eco-Tourizm and
Suztainable Tourizm

Preservadon of Cultural Heritage, Cultural Norms,
traditions

Community Empowerment

Economic Development
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Climate Change Mitization




Impacts of Tourism

Economic Impacts of Tourism

Positive Impacts:

ii.
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Negative Impacts:

i. Creating a Sense of Antipathy: "= T TEE F=WET IAFE ©5F %Eﬁ
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Source: Venlkatesh, M., & Eaj, D. 1. (2016). Impact of tourism in India. International Jowrnal
of Scientific Engineering and Applied Science, 2(1), 167-184.



Environmental Impacts of Tourism

Positive Impacts:

.
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Negative Impacts
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iv.

Deforestation: X6 A@F
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iii.

Socio-Cultural Impacts of Tourism
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Demonstration Effects:
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UNWTO: UNITED NATIONS WORLD TOURISM ORGANIZATION
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Department of Tourism (Government of West Bengal)

1. Department of Tourism (Government of West Bengal)
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West Bengal Tourism Development Corporation Limited
(WBTDCL)
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Different Concepts of Tourism and Travel Management

Travel: When a person or a group of people moves from one place to another. one
region to another, and one country to another due to several reasons such as leisure,
recreation. business activities. meetings, educational programs, ete. then such kinds of
movements are called travel. Example: Sumita and her colleagues travel from New
Delhi to Ranchi to attend an international conference.

Traveller: A traveller is a person or a group of people who actively engages in
travelling. For instance, Rama and her fanmuly travel to Alipurduar for watching Buxa
Tiger Reserve. In this case. Rama and her family are examples of travellers.

Tourism: The concept of tourism has slight differences from the concept of travelling
as the former is linked with the short period travelling of people from their usual place
of residence to another destination, mamly for leisure. entertamment. and recreational
purposes. Example: thousands of tourists visit Sunderban for relational activities.
Tourist: When a person or a group of people travels for leisure. entertamnment. and
recreational activities from the place of their residence. then he/she or that group of
people 1s termed as tourist. For instance. a group of people who travel to Sunderban for

leisure are called as tourists.

Excursionist: An excursionist is a traveller or tourist who travels to a place for a short
period of time and returns to his place of residence on the same day. In this case, the
duration of excursion generally does not exceed more than 24 hours. For example, a
young survey group from your college went for a day trip beside the Teesta River.
Inter-regional Tourism: When a tourist travels from one region to another or often
across international borders: such kinds of tourism are called inter-regional tourism.
Inter-regional tourism is often associated with inter-national tourism. For instance. a
family from Chennai travels to New York, USA.

Intra-regional Tourism: Intra-regional tourism occurs within the boundaries of any
country. state. and particularly any geographical region. Such kinds of tourism are often
known as domestic tourism. as the tourism destination i1s limited by the country’s
boundaries. For example. residents of Chandigarh frequently wvisit Shimla and
surrounding hill stations at the weekend for recreational activities.

Inbound Tourism: When a country or a tourist destination receives tourists from
another country. it is called mbound tourism. For example, your European friend

Michael comes to your home to meet you and visits Indian culture.
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Outbound Tourism: The concept of outbound tourism is opposite to inbound tourism.
as the residents of a home country travel to another country. For instance. you have
travelled to your friend Michal’s house in Europe to visit Italy.

Domestic Tourism: Domestic tourism is associated with the concept of intra-regional
tourism. in which people travel to various tourist destinations in their home country for
leisure. entertainment. business purposes. ete. Domestic tourism is very useful for the
economic development of any country. as the tourists spend money on accommodation.
tood. transport. and entertainment. For instance, Bengali people often like to travel to
Kashmir, which 1s an example of domestic tourism.

International Tourism: When people travel across international borders (one country
to another) for leisure. entertamnment. business activities. etc. and contribute
significantly to the economies of the foreign countries, it 1s called international tourism.
For example. the citizens of India often travel to Switzerland to enjoy its celestial

beauty.



Sports Tourism:

Sports tourism is associated with the g
travelling of people in different parts of
a country or world to observe any
sporting event as spectators or actively
participate in those sporting activities.
Some examples of sport tourism that
attract most tourists worldwide are the
Olympic Games. the FIFA World Cup.
the Cricket World Cup. etc.

Importance of Sports Tourism:
e Sport tourism plays an important role in the economic growth of the tourism
destination area.
e It helps in the promotion of the destination region and surrounding tourism

attractions.
e Sport tourism leads to the infrastructural development of the destination area through

the construction of roads. transport networks, hotels, stadiums. restaurants. ete.
e It is associated with the socio-cultural interaction between the people of different
countries. regions. communities, ete.

e Sport tourism encourages healthy living and wellness activities.

Pilgrimage Tourism:
Pilgrimage tourism is the type of
tourism that entirely or powerfully
motivates tourists for the achievement
of religious attitudes and practices.
Pilgrimage tourism is essentially the
process of visiting pilgrimage sites.

The Char Dhams (four holy sites) of

India. namely Badrinath, Dwarka.
Puri, and Rameswaram: the Chota Char Dhams of Uttarakhand. namely Yamunotri.

Gangotri. Kedarnath. and Badrinath: holy Kashi-Baranasi beside the bank of the Ganges: the



birth place of Lord Krishna in Mathura-Brindavana: are among the most holy Hindu

pilgrimage destinations in India since ancient times.

Basic features of pilgrimage tourism:
e To perform pilgrimage as an act of worship
e To express gratitude, confess sin. and perform a vow
e To achieve social and spiritual salvation
e To commemorate and celebrate certain religious events

e To be in communication with co-religionists

<+ PRASHAD Scheme:

The Ministry of Tourism introduced the “National Mission on Pilgrimage Rejuvenation and
Spiritual Augmentation Drive (PRASAD)” in 2014-15 with the goal of holistically
developing recognised pilgrimage places. In October 2017, the program’s name. which had
previously been PRASAD. was changed to “National Mission on Pilgrimage Rejuvenation
and Spiritual Heritage Augmentation Drive (PRASHAD)”. This scheme focuses on
developing and identifyving pilgrimage sites across India for enriching the religious

tourism experience.

Cultural Tourism:
Cultural tourism involves travelling to
experience the culture. heritage. arts.
and traditions of a particular
destination. It 1s directed toward
experiencing the way of life of a
people: to include food. music. dance.
language., dress and fashion. arts.

heritage. and the special character of

unique  places. Cultural tourism
encompasses a wide range of activities and experiences. including visiting historical sites.
museums, art galleries, religious landmarks, festivals. cultural events. and participating in

traditional ceremonies or rituals.



Cultural Tourism in India
India 1s the birthplace and cradle of some of the world’s major cultures and religions. The
nation is home to a large number of world-class historic monuments that have an enticing
influence and have long drawn visitors from around the world. The following are examples of
tamous cultural tourism destinations in India.

e The Pushkar Fair (Rajasthan)

e The Taj Mahotsav (Uttar Pradesh)

¢ The Suraj Kund Mela (Haryana)

e The Taj Mahal (Uttar Pradesh)

e The Hawa Mahal (Uttar Pradesh)

¢ The Hampi Temple (Karnataka)

e The Ajanta & Ellora Caves (Maharashtra)

e The Mahabalipuram Temple (Tamil Nadu)

Medical Tourism:
The concept of medical tourism is
associated with the travelling of people
from one region to another. or often from
one country to another. to obtain medical
treatments. In earlier times. people
generally preferred to travel from

developing countries to developed

countries for better medical treatments.

But in recent decades. people from highly developed countries have often travelled to less
developed countries to obtain low-priced medical treatments. In such a context, India is one
of the most popular hubs of medical tourism in the world for its high-quality healthcare
facilities at affordable prices. The famous South Indian city. namely Chennai. has been
termed as the Health Capital of India for its superior health care services. The city attracts
nearly half of the (about 45 percent) country’s foreign health tourists and around 30 to 40
percent of domestic health travellers. Besides Chennai. other cities like
Bengaluru, Chandigarh Capital Region (CCR). Delhi NCR. including Gurugram
and Faridabad. Jaipur. Kerala. Kolkata. and Mumbai are other famous medical tourism cities

in India.



Medical tourism in India has experienced significant growth in recent years for its availability
of quality healthcare infrastructure facilities. cost-effective treatment solutions. presence of
specialized and experienced medical expertise. mitigation of language barriers. tourism

opportunities in the country's rich heritage sites, etc.

Wellness Tourism:
The concept of wellness
tourism 1s associated with the
voluntary travelling of people
to different destinations around
the world for the purpose of
healthy living and promoting
physical and spiritual well
being. It aims to control mental

stress  levels and promote a

healthy lifestyle. The United
States of America. Germany. Japan. France. and Austria are the top five leading countries in
the world that attract more than half of the wellness tourists on the global market. India also
plays a vital role in wellness tourism, as many travellers come to India to experience yoga.

Ayurveda. and other traditional Indian wellness practices. The following are examples of the
famous four forms of wellness tourism:

* Yoga Retreats: Yoga has a lot of health benefits. as it can boost mental health.,
control stress. support healthy eating, promote weight loss. enhance mindfulness. and
improve quality sleep.

e Culinary Wellness Retreats: Culinary wellness retreats help m learning the local
cuisine. recipes. ete. that could be used to improve health conditions.

e Avurveda Retreats: Ayurveda retreats follow the traditional methods of Indian
medical treatment that focus on restoring balance in the body and mind through the
use of natural remedies.

e Ecotourism Activities: Ecotourism i1s responsible travel in nature without harming or
destroying natural resources. It helps with spiritual recreation by enjoying the natural

beauty.



Adventure Tourism:
Adventure tourism is a new concept in
the tourism industry that engages
tourists in adventurous. daring. and life
risking activities such as trekking.
climbing. rafting. scuba diving. -etc.
These activities often lead to major
damages. serious injuries. and even

death. Based on the severity of

adventure activities, such tourism is
classified into two categories:

e Hard Adventure: Hard adventure refers to activities with high levels of risk.
requiring intense commitment and advanced skills. Example: caving. mountain
climbing. rock climbing. ice climbing. trekking. and sky diving, etc.

e Soft Adventure: Soft adventure refers to activities with low levels of risk. requiring
minimal commitment and beginner skills. These activities are less dangerous as
compared to hard adventure tourism. Example: bird watching. camping. eco-tourism.
fishing, hiking. horseback riding. hunting, safaris. ete.

India offers a wide range of adventure tourism activities in different locations. regions of the
country. Here are some examples:

e Heli-Sking in Jammu and Kashmar.

e Paragliding in Ladakh.

e Whitewater Rafting in Rishikesh.

e Camping in Coorg,

e Scuba Diving in Andaman & Nicobar Islands,

e Skiing in Auli.

e Windsurfing in Kerala.

¢ Mountain Biking in Sikkim.

e Trekking in Spiti Valley.

e Rhino Spotting in Kaziranga National Park. and

e (Caving in Meghalaya ete.



Wildlife Tourism:
Wildlife tourism occurs in
protected areas such as special
conservation areas. protected
forests, sanctuaries. national
parks. etc. It offers observation
and interaction with wild
animals in their natural habitats.
The most common form of

wildlife tourism is a safari tour

by foot or by car through which

travellers explore the beauty of wildlife. Wildlife tourism has both positive and negative
impacts on nature as well as the overall tourism experience. Wildlife tourism plays a vital
role in preserving. protecting. and conserving natural resources, wild animals. and the natural
habitats of tourism destinations. While it has several negative impacts. such as habitat
destruction. biodiversity loss. man-animal conflict. deforestation, overcrowding. pollution.

ete.
Although India has the world’s largest human population. the country still has wvast

reservoirs of wildlife resources. The popular wildlife safari destinations in India are Jim
Corbett National Park. Ranthambore National Park. Kaziranga National Park. Bandhavgarh
National Park. Panna National Park. Kanha National Park. Pench National Park. Bandipur

National Park. etc.

Nature Tourism:
Nature tourism is responsible travel
to natural areas that is often called
ecotourism or nature-based tourism.
It involves ftravelling to natural
environments to watch natural
beauty. wild life. biodiversity.

landscapes, cultural heritage. etc.

This type of tourism is based on the
natural attractions of a region. Such natural attractions include deserts, rainforests, grasslands.

mountains, beaches, rivers. swamps, caves, ete. as well as the unique life forms that inhabit



those environments (animals. birds. insects. and plants). Nature-based tourism encourages the
conservation and protection of natural environments, natural resources. biodiversity. etc. But
if it 1s not managed sustainably. it has negative impacts on the environment. such as habitat
destruction, environmental degradation. pollution. wildlife harassment. ete. Popular nature
tourism destinations often experience overcrowding that leads to several negative impacts on

the environment.

In India. the famous nature tourism destinations are Bandipur National Park (Karnataka).
Corbett National Park (Uttarakhand), Panchet Hill (West Bengal). Sundarbans (West

Bengal). ete.

Heritage Tourism:
Heritage tourism is associated with
travelling of people from one
region to another or from one
country to another to visit world
heritage sites. traditional heritage
monuments. gardens, and places as

recognized by UNESCO.

archacological  societies,  etc.

Heritage tourism in India is the best way to explore and get insights into India’s rich ancient

Heritage tourism i India is the best way to explore and get msights into India’s rich ancient
past. According to the United Nations Educational. Scientific. and Cultural
Organmization (UNESCO). there are a total of 42 World Heritage Sites in India. Out of these.

34 are cultural. seven are natural. and one, Kanchenjunga National Park. 1s of mixed type.

The famous cultural heritage sites in India are;

e Agra Fort, Uttar Pradesh

e Ajanta Caves. Maharashtra

e Ellora Caves. Maharashtra

e Taj Mahal. Uttar Pradesh

e Konark Sun Temple, Odisha

e Fatehpur Sikn. Uttar Pradesh

e Santiniketan, West Bengal

¢ Humayun’'s Tomb, Delhi

¢  Qutub Minar and Monuments, Delhi



e Red Fort Complex, Delhi

The seven Natural heritage sites in India are:
e Sundarbans National Park, West Bengal
e Western Ghats, Kerala, Tamil Nadu, Karnataka, Goa, Maharashtra, and Gujarat
e Nanda Devi and Valley of Flowers National Parks, Uttarakhand
e Manas Wildlife Sanctuary, Assam
e (Great Himalayan National Park, Himachal Pradesh
e Keoladeo National Park. Rajasthan

o Kaziranga National Park, Assam



UNWTO: United Nations World Tourism Organization

The United Nations World Tourism Organization is the United Nations agency responsible for
the promotion of responsible, sustainable and universally accessible tourism. UN Tourism
promotes tourism as a driver of economic growth, inclusive development and environmental
sustainability and offers leadership and support to the sector in advancing knowledge and tourism
policies worldwide. Its headquarters are based in Madrid, Spain. The UNWTO works in six main
areas, i.e., competitiveness, sustainability, poverty reduction, capacity building, partnerships, and
mainstreaming. The Organization aims to maximize the positive economic, social, and cultural
effects of tourism, while minimizing its negative impacts. As of 2024, UN Tourism has a total of

160 member countries, 6 associate members, 2 observers and over 500 affiliate members.



Impacts of Tourism

Economic Impacts of Tourism

Positive Impacts:

iv.

Generating Income and
Employment: Tourism in India has
emerged as an instrument of income
and employment generation. poverty
alleviation and sustainable human
development. It contributes 6.77%

to the national GDP and 8.78% of

the total employment in India.

423

Almost 20 million people are now working in the India’s touri

sm industry.

Source of Foreign Exchange
Earnings: Tourism is an important
source of foreign exchange earnings
in India. This has favourable impact
on the balance of payment of the
country. India's income from
international tourism is expected to
grow from US$ 8.7 billion in 2021 to
US$ 16.92 billion in 2022.

Preservation of National Heritage and Environment: Tourism helps preserve several
places which are of historical importance by declaring them as heritage sites.

Developing Infrastructure:
Tourism tends to encourage the
development of multiple-use of
infrastructure that benefits the host
community. including  various
means of transports. health care

facilities. and sports centers.




v. Promoting Peace and Stability: Tourism industry can also help promote peace and
stability in developing country like India by providing jobs. generating income &
diversifying the economy.

vi. The Multiplier Effect: The flow of money generated by tourist spending multiplies as it
passes through various sections of the economy.

vii. Regional Development: The underdeveloped regions of the country can greatly benefit
from tourism development. Many of the economically backward regions contain areas of
high scenic beauty and cultural attractions.

viii. Economic Value of Cultural Resources: Tourism provides monetary incentives for the
development of many local crafts and culture, thus it has an effect on the income of the
local artisans and artists.

ix. Promotion of  International
Understanding: Tourism can also
become an effective tool to develop
a  better understanding and
interaction amongst people of
different countries.

Negative Impacts:

i.  Creating a Sense of Antipathy: Tourism brought little benefit to the local community. In
most all inclusive package tours more than 80% of travelers’ fees go to the airlines. hotels
and other international companies, not to local businessmen and workers.

ii. Import Leakage: This commonly occurs when tourists demand standards of equipment.
food. drinks, and other products that the host country cannot supply. especially
developing countries.

iii. = Seasonal Character of Job: The job opportunities related to tourism industry are
seasonal in nature as they are available only during the tourist season.

iv. Increase in Prices: Increasing demand for basic services and goods from tourists will

often cause price hikes that negatively affect local residents whose income does not

increase proportionately.

Source: Venkatesh. M., & Raj. D. I. (2016). Impact of tourism in India. International Journal
of Scientific Engineering and Applied Science, 2(1), 167-184.



Environmental Impacts of Tourism

Positive Impacts:

ii.

V.

Financial resources for environmental conservation: Tourism can provide direct
financial resources for environmental conservation. A typical example can be the national
parks, wildlife sanctuaries etc wherein the entrance fee collected from tourists can be
directly used for the conservation of the area.

Contribution to the government revenues: It is not that tourism provides for the direct
revenue sources only, rather tourism also
helps boosting up government revenues
by ways of various taxes, permit fees,
taxes on sale and rental of recreational
equipments. licensing fees on various
tourist activities etc. Funds so collected

can be used for payment of salaries to

conservation staff and to fund other

conservation efforts.

Better environmental planning and management: Sustainable tourism development at a
natural destination promotes effective environmental planning and management. It involves
careful study of available natural resources and finding ways to achieve a common ground
among various stakeholders with conflicting interests. Sustainable tourism development
also involves avoidance of serious environmental mistakes and management of the
environmental resources in way wherein environmental assets significant for tourism are
conserved and preserved.

Raising the awareness with regard to environmental protection: Tourism has a huge
potential to increase awareness with :
regard to environmental protection

and problems being faced in usage

of natural resources. It is the sheer Natlonal

nature of tourism which brings Parks 2 ") W)
i . X
people close to the nature where R

India

they can appreciate the value of

natural resources as well as

understand the consequences of human interactions with nature in an unsustainable manner.



Travel organisations which are integral to tourism industry play a key role in raising the

environmental awareness among not only the tourists but also among the local inhabitants.

Negative Impacts

Air Pollution: Air pollution is the contamination of air with solid/semi-solid/ gaseous
components which affects the natural composition of air to the detriment of living
organisms as well as physical structures. With increasing number of tourists at a
destination. the number of vehicles is
set to rise and the fact that vehicular
emissions are a major contributor to
the air pollution is beyond doubt.
The best example can be Agra.

where increased levels of air

pollution due to tourist vehicles
started affecting the white marble of one of the seven wonders of the world Taj Mahal
and Hon’ble Supreme Court of India has to intervene by banning all petrol and diesel
vehicles near the monument. but not all destinations are so fortunate to have such an

intervention.

Water Pollution and Scarcity of Water: Number of accommodation establishments
(Hotels/Tents ete) at a destination is directly proportional to number of tourists visiting.
Sewage waste generated from commercial accommodation establishments is
comparatively more than privately used properties. In most of the cases. sewage and other
liquid waste generated from the accommodation establishments finds its way to local
water bodies like rivers/lakes/ponds etec thus polluting the local water resources. In some
case it has been found to contaminate the ground water also. Rishikesh is one of the
example where all tented accommodations on river banks have to be banned because of
mnereased water pollution levels due to tourist activities,

Land Pollution / Land Degradation: Increased number of tourists demands for not only
the larger number of tourism and recreational facilities but also it requires more
supporting infrastructure like larger bus stands, railway stations. airports. taxi ways ete.
Development in terms of facilities like hotels, restaurants, other recreational facilities and
supporting infrastructure for tourism involves changes in natural landscape to suit the

required facilities. It results in soil erosion and extensive paving. Construction of roads,



Iv.

airports, railways lines/ railway
stations, taxi ways etc results in
degradation of land. loss to natural
flora and fauna. ecological
imbalances and deteriorated scenic

beauty.

levels from not only the transport activities like airplanes. trains, tourist vehicles like cars.
buses but also due to recreational activities like dance parties, DJ nights ete cause serious
noise pollution issues at the destination. Apart from causing annoyance, stress and
hearing loss in extreme cases for humans, noise pollution also affects the natural activity

patterns of wildlife at the destination.

v. Deforestation: Plants are basis of every life form and forests play vital role in

vi. Solid waste and littering: Heaps

Pl
environmental management. these '

are the facts that everyone agrees.
Rapid growth of tourism/mass
tourism requires facilities which
results in destruction of forests on
a massive scale. Almost all the
natural destinations/hill stations are
facing this problem of acute land shortage for further development of tourism
infrastructure and are cutting forests to meet the increasing demands. Deforestation is
further giving rise to problems like soil erosion. loss of biodiversity. climate change and

affecting the overall water cycle at the destinations.

of solid wastes, garbage. plastics
and other litter are not an
uncommon sight on most of the
popular  tourist  destinations.
Thousands of tons of waste is

produced by the  tourists

themselves and other service
providers like hotels. restaurants ete. This results in the accumulation of waste on the

destination itself. Source: https://egyankosh.ac.in/



Socio-Cultural Impacts of Tourism

Positive Impacts:

V.

Social tourism - all inclusive nature of tourism: Tourism in its earliest form was
limited to the selected few and privileged sections of the society, however in the
modem era with mnerease in income levels of people and more leisure time at hand,
global tourism now encompasses the diverse group of people from all income and
social groups.
Promotion to social stability and peace: Social stability is defined as the state when
people of the society under consideration are at peace with themselves and with each
other. It basically refers to the stability within the individual. within the group and
with other groups. Tourism by its very nature provides ways and means for people to
people interactions. It fosters relations not at government/diplomatic levels but at the
levels of individual people/commoeon citizens.
Enhanced understanding of social norms, values and practices: Tourists visiting
places with different social and cultural norms when return to their native places
begun to see their own social norms and values in all new light. Their understanding
of the social norms and practices being followed by them and by the societies they
visit makes them more broad minded and open to divergent views. A North Indian
family visiting South India or vice versa for some marriage function is definitely
going to return with much enhanced appreciation and understanding of the social
norms. rites and rituals of marriage that are followed at both the places.
Social elevation and educational awareness: Human interactions which are integral
part of tourism phenomenon have their own educational values too. though without
any formal classrooms. Interactions between hosts and tourists are enriching
experience for both sides. Individuals associated with tourism in any way i.e. as
tourists. as local community. as hosts. as employees or as employers are likely to have
positive changes in their own personalities and attitudes which become reflective of
global understanding and acumen.
Rejuvenation of cultural symbols: Cultural manifestations of the destination like
fairs and festivals, art and craft. rites and rituals acts as prominent tourism attractions
of the destination and tourism developments at places have shown marked

rejuvenation of various cultural symbols.



Negative Impacts

V.

Erosion of Destination Image: Tourism is one of the avenues that are prone to
misuse by antisocial elements. Tourists not being fully accustomed to destination are
more prone to cheating, fleecing and other types of crimes. It 1s the responsibility of
local people to guide the tourists for their safety and security.

Tourist-Host Relationship: Tourist-host relationship leads to cultural exchange
through the interaction between local people and tourist. It promotes social integration
between the people having different socio-economic background. But in many cases.
it leads to conflicts and tensions due to disrespectful behaviour. environmental
degradation, cheating ete.

Commoditisation of Culture: It has been observed that travel leads to regarding the
local monuments. religious places. crafts and dances as a mere commeodity. This
happens usually whenever there i1s a high demand and at places where the tourist
footfall is higher. The local population in order to reduce the gap between supply and
demand starts adapting these tangible and intangible products as per the need of the
tourist thus resulting in loss of its genuineness as well as the mdividual ethies. In

India. at some places, it has also been observed that there has been major shift in the

way many religious and other practices are observed by the local people as mere
resource to earning livelihood. One such example is “Aarti-tecka™ being offered to
guests, in traditional Indian setting “Aarti-teeka™ 1s generally performed during
morning and evening hours only. however there are many hotel chains where this 1s
being performed for every guest irrespective of his/her arrival time. Here, this
tradition has been commoditised for the sake of visiting tourist’s satisfaction.

Demonstration Effects: Demonstration effects are defined as the changes in
individual behaviours caused by observing the action and behaviours of others. In
case of tourism 1t 1s the influence felt by the members of host community on account
of observing and imitating the conduet of visiting tourists. It 1s the changes induced in
the lifestyles of host community due to their enchantment towards the life style
choices displayed by tourists. It has been observed. especially in rural destinations
where enchantment towards visiting tourist’s lifestyles has made significant changes
in local habitant’s life styles. Not necessarily the demonstration effect results in
negative changes only. there may be positive changes also like women empowerment.

girl education. shunning superstitions etc. However. many a times demonstration
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effect result in negative consequences like drinking and gambling habats, disregard to

traditions, drug abuse ete.

Source: https://egyankosh.ac.in/

Eco-Tourism and Sustainable Tourism

Ecotourism: According to the International Ecotourism Society, ecotourism i1s defined
as “responsible travel to natural areas that conserves the environment, sustains the well-
being of local people, and involves interpretation and education™.

Sustainable Tourism: If we evaluate the concept of sustainable tourism, this form of
tourism takes into consideration of its current and future economic, social and
environmental impacts, and making the use of all these resources to just an extent that the

future generations too can use the same resources with the same experience.

4 Conservation of Natural/Environmetal Resources

4 Habitat 'Ecosystem Conservtion and Biodiversity

Conservation )
4 Education and Awareness
4 Long-term Viability of Tourism Destinations

Need for Eco-Tourism and
Sustainable Tourism

Preservation of Cultural Heritage. Cultural Norms.

traditions
1 Community Empowerment
1 Economic Development

1 Climate Change Mitigation




Department of Tourism (Government of West Bengal)

1. Department of Tourism (Government of West Bengal)

The Department of Tourism acts under the government of West Bengal. It is an interior
ministry mainly responsible for the administration of the development of Tourism in West
Bengal. The Department of Tourism in West Bengal is engaged in facilitating the services for
promotion of tourism. The Department has a unit named West Bengal Tourism Development
Corporation (WBTDCL) which has many tourist centers all around the state in various
districts, where online booking is also available. The Department has taken a number of
initiatives and also offering various packages through WBTDCL throughout the year as well
as on special occasions and festivals like Durga Puja, one of the biggest festivals of the
world, Christmas, Poush Mela, Basant Utsav, etc. The Department has a digital presence
through its website, mobile app, social media, radio, and TV, as well as audio-visual

mediums.

2. Mission of West Bengal Tourism Department:

West Bengal is one of the most culturally and ethnically diverse state of India. The tourism
department of West Bengal aims to promote tourism and tourism related investment through
showcasing the unique geographical setting of the state along with its various tourism-related
assets. It will develop the necessary infrastructure and promote tourism in an integrated
manner which will not only bring in more investment and further the socio-economic goals of
the Government, but also ensure that all these are in conformity with the relevant acts, rules
and regulations relating to environmental protection. The overall aim is to see that the
tourism sector contributes towards improving the quality of life of people in general.

3. Vision of West Bengal Tourism Department:

The diverse rich resources of West Bengal could be leveraged for tourism. As per the State
Tourism Policy, the State will focus on these assets to proactively develop different tourism
products/destinations. The tourism products/destinations to be accorded priority will be as

follows:


https://en.wikipedia.org/wiki/Durga_Puja

I. Nature Based Tourism
West Bengal is replete with most of the natural assets that exist in the country, except the
desert. Some of these assets are unique (e.g. Sunderbans delta, tea plantations, beaches,
mountains and wildlife) and give the state a huge competitive advantage. Tourism will be
developed around these natural resources, which will include Sunderbans Tourism, Plantation
Tourism, Sea and Coastline Tourism, Mountain Tourism, Eco and Forest Tourism, and River
Tourism.

ii. Cultural Tourism
West Bengal is the cultural capital of India. It has constantly produced thoughts, ideas and
events which have brought forth freshness and rejuvenation in society both in India and the
world. This strength of West Bengal needs to be taken forward with greater vigour from a
tourism perspective to give tourism an unmatched strength in the State. The specific
components of Cultural Tourism that will be focused upon will include Fairs and Festivals
Tourism, Heritage Tourism, Arts and Crafts Tourism, Cuisine Tourism, Film Tourism,

Family, Relatives and Friends Tourism, and Village Tourism.

iii. Religious Tourism
India is known for its religious places of worship. Visiting to several religious destinations
became a biggest reason for travel in India, and West Bengal too has a vital role in religious

tourism. Tourism products involving religious destinations will be developed.

iv. Contemporary Tourism:
To remain competitive, West Bengal will also focus on tourism products that are
contemporary and which provide a reason for people to travel. These would include Shopping
Tourism, Convention Tourism, Leisure and Amusement Parks Tourism, Medical Tourism,
Rail Tourism, Highway Tourism, Sports Tourism, Special Tourism Zones, and other tourism

products.

4. Top Tourism Destinations are Kalimpong, Digha, Sunderban, Drjeeling, Dooars,

Santiniketan, Puruliya, Bishnupur, and Kolkata etc.

5. Some Tourism Properties under the Department of Tourism are Aranya (Jaldapara),
Matla (Sunderban), Meghbalika (Darjeeling), Motijheel Park (Murshidabad), and
Rangabitan (Bolpur)

Source: West Bengal Tourism (wbtourism.gov.in)



West Bengal Tourism Development Corporation Limited
(WBTDCL)

. The West Bengal Tourism Development Corporation Limited (WBTDCL) is a state
government agency which promotes tourism in West Bengal under Department of
Tourism (West Bengal). It was incorporated on 29 April 1974 under the Companies
Act, 1956.

It is a nodal agency of Tourism Department which was incorporated with the objectives
to develop and promote tourism in the state of West Bengal and for this purpose to
take over, run and manage hotels, lodges, guest houses, motels, restaurants etc as
well as to popularize tourist destinations in the state and conduct tour packages to
those places.

. The WBTDCL is committed to provide its resources and expertise for both domestic
and international tourists visiting West Bengal and to rise to their expectation in
experiencing the art, culture, heritage and nature of the state.

. At present WBTDC manages lodges and hotels in 39 various locations across the state
of West Bengal (WBTDC, 2024). The most famous destinations are Baharampur,
Bakkhali, Birbhum, Bishnupur, Bolpur, Darjeeling, Diamond Harbour, Digha, Jalpaiguri,
Jaldapara, Jayanti-Buxa, Jhargram, Kalimpong, Lataguri, Murti, Puruliya, Rampurhat,
Sunderban, Siliguri, Salt Lake, and Tarakeswar etc,

. The WBTDC promotes many tour packages to attract tourism in various beautiful
tourism destinations of West Bengal. Such examples are Sunderban tour packages,
Kolkata connect city tour packages, Poush Mela, etc.

. Along with tourism, the agency provides essential facilities like twenty four hours
generator facilities, Air Conditioner facilities, car parking facilities, conference room
facilities, Wi-Fi facilities, travel arrangement facilities, restaurant, and room meal
facilities etc.

. The tourism systems under WBTDC are classified into seven broad categories which are
collectively known as Tourism Circuits. The following table and diagram present the

details of these tourism circuits.



Himalayan
Circuit

7.Beach

Circuit

WBTDC

Tourism

Circuits

3.Heritage
Circuit

4. Riverine
Circuit

Major Circuits

Famous Destinations

Example

1. Himalayan
Circuit

Darjeeling, Kalimpong,
Kurseong, Siliguri

Hill Top Tourism Property Earlier Hill Top
Tourist Lodge: Kalimpong

2. Wildlife
Circuit

Jaldapara, Murti,
Jalpaiguri, Sunderban,
Lataguri,

Moorti Tourism Property Earlier Murti
Tourist Lodge: Murti

3. Heritage
Circuit

Malda, Baharampur,
Bolpur, Bishnupur,
Tarakeswar

Shantobitan Tourism Property Earlier
Shantiniketan Tourist Lodge: Bolpur

4. Riverine
Circuit

Diamond Harbour,
Maithon, Hooghly

Sabujdweep Tourism Property, Balagarh

5. Metro Circuit

Barrackpore, Salt Lake,
Kalighat

Udayachal Tourism Property Earlier
Udayachal Tourist Lodge: Salt Lake

6. Town Circuit

Durgapur, Rampurhat,
Gazoldoba, Raigunj

Bhorer Alo Tourism Property: Gazoldoba

7. Beach Circuit

Bakkhali, Digha,
Gangasagar

Gangasagar Tourism Property: Gangasagar

Source: West Bengal Tourism Development Corporation Limited, 2024




Metro Circuit, Salt Lake

Beach Circuit, Digha



